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Pe3tome. Jlocniosiceno 8usHaAueHHss CYMHOCMI emMUYHUX RPUHYUNIE MA COYIATbHOL 8I0N0BIOANILHOCI )
CYHACHIU PeKAAMHIN OILIbHOCME 8 YMO8AX YUDPosoi mpanchopmayii eKkoOHOMIKY Ma NOCULEHHSL IRPOpMayitiHo2o
6NIUBY HA CYCRILCMBO. 3a pe3yibmamamu npoeeodeH020 aHAlizy 0OIPYHMOBAHO, WO peKlamd 8 CYYACHOMY
cepedosuyi BUX00UMb 34 MEMNCE CYMO KOMEPYIUHOT KOMYHIKAYil ma Habyeac 6axciuoi coyioKyibmypHol poii,
opmyrouu cycninvhi yiHHoCcmi, MOOeii NOBEOIHKU, CRONCUBYL YCMAHOBKU Ul piéeHb 008Iipu 00 bisHecy. JJoeedeno,
Wo OOMPUMAHHS eMUYHUX HOPM YV DEKAAMHIU OBLIbHOCMI CHPUSE NIOSUWEHHIO Penymayitino2o Kanimasy
NIONPUEMCMG,  3MIYHEHHIO  JIOSLIbHOCMI — CROJICUBAYI6 Mda  300€3NeYeHHIO  CMAN020  PO3GUMKY  PUHKY.
[Ipoananizo8ano 0CHOGHI HANPAMU NPOSIBY EMUYHUX NPOOIEM Y PEKIAMHIL NPAKMUYL, 30KpeMa MAHInyIio6aHHs.
emoyismu ma nioceiooMicmio CHnodNCUBAYis, GUKOPUCMAHHS Henpasousoi abo nepebinvuienol iHgopmayii,
EeKCNIyamayilo 2eHOEPHUX, GIKOBUX [ COYIAIbHUX CMEPeomunis, a maxodc NOPYWEHHs. KOH@IOeHYIUHOCMI
NePCOHATLHUX OaHUX Y yudpoeomy cepedosuui. Ocobausy yeazy npuoileHo UKIUKAM, NO8 SI3AHUM i3 PO3ZGUIMKOM
mapeemosanoi pexknamu, ArOpUMMIYHUX MeXHON02ill ma BUKOPUCTNAHHA WIMYYHO20 —[HMeNeKmy 8
Mapkemun2o08ux KoMyHikayisx. Posxpumo cymuicme coyianbHol 6i0no6ioansHOCmi pekiamu 5K CKIA0080i
Kopnopamuenoi coyianvHoi sionosioaivrocmi biznecy, wjo nepeobauac opicHmayilo Ha CycnilibHi inmepecu,
OOMPUMAHHSL MOPATLHUX [ KYTbMYPHUX YIHHOCMel, NIOMPUMANHS IHKTIO3UGHOCE A (YOPMYSAHHS NOZUMUBHUX
coyianbHux npakmuk. Busnaveno kuowosi mexanizmu 3abe3neyeniss emuyHOCmi peKiamu, ceped siKux cucmemd
npogecitinoco camopezyosants, OOMPUMAHHL MIdcHapoOnux emuunux kooexcie (ICC, EASA), oOepoicasHe
pecynioeants ma GnpoBAddICeHHsT emUYHO20 ayoumy pekiamuux xamnauiu. O6IpyHmosano HeoOXiOHicmb
VOOCKOHANIEHHSL CUCMEMU  eMUYHO20 Pe2yTIO8anHsT PEeKIaMHOI OisnbHocmi 6 YKkpaiui wiisaxom po3eumiy
He3ANedNCHUX Op2aHi8 KOHMPOTIO, CUCMEMAMUYHO20 MOHIMOPUH2Y, OO0ONPAYIOBAHHA 3AKOHO0A84Y0i 0Oa3u,
2ApMOHI3aYIT HAYIOHATLHUX HOPM 13 MIJCHAPOOHUMU CIMAHOAPMAMU MA 6RPOBAONCEHH OCBIMHIX npozpam 0s
Gaxisyis y cihepi mapkemunzy U pexiamu.

Knrouosi cnosa: emuxa pexnamu, coyianbHa 6i0N0GIOAIbHICMb, KOMYHIKayis, Openo, yugpose
cepedosuuye, 008ipa, camopezyio8anHs.
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DEFINING THE ESSENCE OF ETHICAL PRINCIPLES AND SOCIAL
RESPONSIBILITY IN MODERN ADVERTISING ACTIVITY

Oksana Burlitska Nadia Golda
Ternopil Ivan Puluj National Technical Ternopil Ivan Puluj National Technical
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Summary. The article explores the essence of ethical principles and social responsibility in modern
advertising in the context of digital transformation of the economy and increasing informational influence on
society. Based on the results of the analysis, it is substantiated that advertising in the modern environment goes
beyond purely commercial communication and acquires an important socio-cultural role, forming social values,
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behavior models, consumer attitudes and the level of trust in business. It is proven that compliance with ethical
standards in advertising contributes to increasing the reputational capital of enterprises, strengthening consumer
loyalty, and ensuring sustainable market development. The main areas of ethical problems in advertising practice
are analysed, in particular, the manipulation of consumers' emotions and subconscious, the use of false or
exaggerated information, the exploitation of gender, age, and social stereotypes, as well as violations of personal
data confidentiality in the digital environment. Particular attention is paid to the challenges associated with the
development of targeted advertising, algorithmic technologies, and the use of artificial intelligence in marketing
communications. The essence of social responsibility in advertising as a component of corporate social
responsibility in business is revealed, which involves focusing on public interests, adhering to moral and cultural
values, supporting inclusiveness, and forming positive social practices. Key mechanisms for ensuring ethical
advertising are identified, including a system of professional self-regulation, compliance with international codes
of ethics (ICC, EASA), state regulation, and the introduction of ethical audits of advertising campaigns. The need
to improve the system of ethical regulation of advertising in Ukraine by developing independent control bodies,
updating the legislative framework, harmonizing national norms with international standards, and introducing
educational programs for specialists in the field of marketing and advertising has been substantiated. The need to
improve the system of ethical regulation of advertising activities in Ukraine through the development of
independent control bodies, systematic monitoring, finalization of the legislative framework, harmonization of
national norms with international standards and implementation of educational programs for specialists in the
field of marketing and advertising is substantiated.

Key words: advertising ethics, social responsibility, communication, brand, digital environment, trust,
self-regulation.
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IlocranoBka npodiaemu. CyuacHuil eram PO3BUTKY €KOHOMIKM XapaKTEpHU3YyeThCsS
MOTJMONeHHsIM — mpolleciB  nu@poBizamii, riodanizamii pUHKIB Ta TpaHchopMalii
iH(}OopMaIIHHO-KOMYHIKAIITHOTO TTPOCTOPY, IO ICTOTHO 3MIHIOE POJb 1 (YHKIIT peKIIaMHOL
TUSTTBHOCTI B CHCTEM1 MAapKETHHTY MIAMPUEMCTB. 3a YMOB 3pOCTaHHS KOHKYpEHIi Ta
iH(opMaIIiHOT TepEeHACHYCHOCTI CIOXKUBUOTO CEPEAOBHINA peKiiamMa Tiepectac OyTH
BHUKJIIOYHO I1HCTPYMEHTOM I1H()OpPMYBaHHA W CTUMYJIOBAaHHS TOMWUTY Ta JAeAaji dYacTilie
BHCTYIIa€ YUHHUKOM (POPMYBAHHS CYCIUIBHUX OPIEHTHUPIB, CIIOKUBUMUX YCTAHOBOK 1 MOJIEIIEH
comianbHOI MoBemiHKU. lle mocuitoe BiMMOBINAIBHICT PEKIAMOIABINB 3a 3MICT, GOopMH i
HACJIJIKU PEKJIAaMHOIO BIUIMBY Ta aKTyali3ye MpoOiieMy JOTPUMaHHS €TUYHUX MPUHIUIIB Y
MpoIIeci MapKETUHTOBUX KOMYHIKaIliid. PO3BUTOK U(PPOBUX TEXHOJIOTIH, 30KpeMa IHTepHET-
MapKeTHHTY, COLIaJIbHIUX MEPEX, MPorpaMaTuK-peKIamMH, alrfOPUTMIYHOTO TapreTyBaHHS Ta
IHCTPYMEHTIB IITYYHOT'O 1HTENEKTY, CYTTEBO PO3LIMPUB MOXKIIUBOCTI BIUIUBY Ha CHOXKHBAYIB,
BOJTHOYAC 3aroCTPUBIIM HHU3KYy €THMYHHUX 1 COMMJIBHUX pPHU3HKIB. 30ip 1 OMpalroBaHHS
MEepPCOHANBHUX  JAaHWX, IMepCoHali3alisl peKJIaMHUX  IOBIJOMJIEHb, BUKOPHUCTaHHS
MOBEAIHKOBUX MOJIEJIECH 1 ICUXOJIOTTYHUX TPUTEPiB CTBOPIOIOTH MEPEAYMOBH IS HEIPO30POro
MaHIMYJSATUBHOTO BIUIMBY, IMOPYIIEHHS TNpaBa Ha NPHBATHICTH 1 (GOpMyBaHHsS acuMeTpii
iH(popMalii MK Cy0’eKTaMH PEKIaMHOTO PUHKY. Y TaKuUX yMOBax TPaIUIiNHI MiIXOIH J0
€THUYHOTO PETYJIOBAHHS PEKJIAMHOI MiSJIbHOCTI BUSBIISIOTHCS HEIOCTaTHIMU Ta MOTPEOYIOTh
Meperjisiay 3 ypaxyBaHHAM crerudiku nudpoBOro cepeoBHILA.

Jlo1aTKOBMM YMHHHUKOM aKTyaui3alii mpoOieMu € 3pOCTaHHS CYCHIJIbHUX OYiKyBaHb
IIOJI0 COIIiAIbHOI BIAMOBIAAIBHOCTI Oi3HECY Ta HOro KoMyHikauiiHol nomiTuku. CrokruBayi
Jiesialli yacTille OLIHIOITh PEKJIaMHI MOBIJOMJIEHHS HE JIMIIE 3 TO3MLIN iXHbOT KPEeaTUBHOCTI
g1 iH(opMaIiiiHOi HAacHYeHOCTi, a W 3 MOMIALY BIANOBITHOCTI MOPAJbHUM HOpMaM,
KyJIbTYPHHUM I[IHHOCTSM 1 TMPHUHIMIAM COIIAIbHOI CIpaBeATUBOCTL. BukopucraHHs
JMCKpUMiHALIMHUX 00pa3iB, HaB sA3yBaHHS HepealiCTUYHUX CTaHAApTIB ycmixy abo
30BHIIIHOCTI, €KCIUTyaTallis COLaJbHO YYTIMBHX TE€M MOXKE€ MPU3BOJUTU JI0 CYCHUIBHOI'O
PE30HAHCY, penyTaliiHUX BTPAT 1 3HWKEHHS PiBHS JOBIpH 10 OPEHIIB, 1110 HEraTUBHO BILIUBAE
Ha JIOBrOTpUBaNly €(peKTUBHICTh MAPKETUHIOBOT JIiSUIBHOCTI MiANPHEMCTB.

ISSN 2409-8892. Galician economic journal, No 3 (100) 2026 https.//doi.org/10.33108/galicianvisnyk_tntu2026.03.................. 241



BusHayeHHs CyTHOCTI €THYHHIX IPUHIHIIIB Ta COLIAIBHOI BiANOBINAIBHOCTI CYy4acHOI peKJIaMHO] isTbHOCTI

Boanouac y mpakTulli rocnoJapioBaHHs peKiiaMma 4acTo PO3TIIIa€ThCs TEPEBAKHO SIK
IHCTPYMEHT JIOCATHEHHSI KOPOTKOTPUBAJIMX KOMEPIIMHHUX pe3yNabTarTiB, IIO 3yMOBIIOE
HE/IOOLIHIOBAaHHS 11 COLIaJbHUX HACTIJKIB 1 €TMYHHX OOMEXeHb. BiICyTHICTH CHCTEMHOIO
OiAXOMy [0 IHTerpamii eTWYHHX KpPUTEpiiB y TpOoIeC YNpaBliHHS MapKETHHTOBHUMHU
KOMYHIKaIlIIMA  TABHUILYE WMOBIPHICTP KOH(IIKTY MK EKOHOMIYHMMH IHTEpecaMu
MiANPUEMCTB 1 CYCHUTBHUMH O4iKyBaHHSAMH. OCOOIMBOI aKTyallbHOCTI s TpoOiiemMa HaOyBae
B HalllOHAJLHUX €KOHOMIKaX 3 MEepeXiJHUMHU IHCTUTYIIITHIMH YMOBaMH, 30KpeMa B YKpaiHi,
7€ MeXaHI3MH MNpOQECIHHOr0 CcaMOpEryJiOBaHHS PEKIAMHOTO PHHKY 3aJIMIIAIOTHCS
HEJOCTAaTHHO PO3BUHEHUMH. 32 TAKUX YMOB BHHHKA€ 00’ €KTUBHA MOTpeda y MOrIHOICHOMY
HAyKOBOMY OCMHCJICHHI CYTHOCTI ©THYHHMX TIPUHIUIIB 1 COMMIaJbHOI BiIMOBIJAIBHOCTI
PEKIaMHOI JTISTTBHOCTI, a TAKOX y PO3pPOOJICHHI TEOPETUKO-METOOJIOTIYHUX IMIXOIB 10 1X
MPaKTUYHOI peaiti3alii B CUCTeMI MapKETHHIOBUX KOMYHIKAllil MmianpueMcTB. BupimeHHs
3a3Ha4Y€HOI MpoOJeMU Mae BAKIMBE 3HAYCHHS HE JIMIIE IS MIABUILEHHS €(EeKTUBHOCTI
peKiIaMHOi JisIbHOCTI, a W g (opMyBaHHS UIUBLII30BAHOIO PEKIAMHOIO PHHKY,
OpPIEHTOBAHOI'O HA MPUHIIUIIN CTAJIOT0 PO3BUTKY Ta FapMOHI3AIII0 €KOHOMIYHUX 1 COL[IaIbHUX
IHTEpECIB.

AHaJi3 ocTtaHHIiX JocaifkeHb i myOuikanii. [IpoGiematnka eTuky Ta couliaabHOL
BIJIMOBIJAILHOCTI  PEKJIAaMHOi  JiSUIbHOCTI HaOylla UIIMPOKOTO BHUCBITJICHHA Yy Mpalsix
3apyOKHUX 1 BITUM3HSHUX HAYKOBIIIB. Y MeEXKax KOHIICMINI COIIaJbHO BiJAMOBIAAIBHOTO
MapKeTHUHTy €TWYHI acleKTH pekiaMu posrisinaotees B mpamsx . Kornepa [6: 7],
I'. ApmcTponra [6], 1e pekiiama TpaKTY€eThCS SIK €JIEeMEHT CUCTEMU PUHKOBUX KOMYHIKAIIiH, 1110
Mae BITIOB1/IaTH HE JIUIIIE EKOHOMIYHUM, a i COLiaTbHUM KPUTEP1sIM e(EeKTUBHOCTI.

VY BITUM3HSHIA HayKOBIM JiTeparypli mnpoOleMu €THKH peKjlaMd Ta COLIabHOI
BIZIMOBIATLHOCTI Oi3HECy mocmipkytoThest y nparsix JI. bama6anosoi [1], O. Bypminpkoi [8; 9],
O. Kpayse [9], H. Kapnierko [ 1], ne HaronomnyeTbcs Ha BaKIMBOCTI MTOETHAHHS KOMEPITIHHUX
IHTEpECiB MiANPHUEMCTB 13 CYCIUIBHIUMH TTOTpeOaMu Ta KyJIbTypHHUMH IIIHHOCTSIMHU. BogHouac
OUTBIIIICTh HAYKOBUX JOCIIHKEHb 30CEPEIKYETHCA TIEPEBAXHO HA HOPMATHBHO-TIPABOBHX
aCmeKTax pEeKJIaMHOI [iSJIBHOCTI a00 3aralbHUX MHTAHHSAX KOPIIOPATUBHOI COIiaJIbHOI
BI/IMOBITAJILHOCTI, HE MPUJIIISIOUN JJOCTATHHOI yBaru Tpanchopmailii eTHYHUX 3acaj] peKJIaMu
B yMoBax mudpoBoro cepeaopuma. OcTaHHI HaykoBl myOmikamii 3apyODKHHUX aBTOpIB
MPUCBSYCHI aHali3y EeTHYHHUX BHUKIMKIB IUGPOBOI peKjIamMH, 30KpeMa BHKOPUCTAHHIO
MEPCOHANBHUX JIaHUX, QJITOPUTMIYHOTO TapreTyBaHHS Ta IITYYHOTO IHTEJNEKTY B
MapKETUHTOBUX KOMYHIKaLIAX. Y IUX JOCTIPKEHHSIX HAroJOUIy€eThCS Ha 3POCTaHHI PU3UKIB
HEIPO30pOro BIUIMBY Ha CHOXKHBYY IOBEIIHKY Ta HEOOXIAHOCTI OHOBJICHHS IIIXOIIB 0
€THUYHOTO PETYJIIOBAaHHS PEKIAMHOI JisSUTbHOCTI BIAMOBIHO 10 Cy4YaCHUX TEXHOJIOTTYHUX YMOB.
Boanowac y HaiioHalbHOMY HAayKOBOMY HPOCTOPI IIi MUTaHHS 3aJIMIIAIOTHCS HEIOCTATHHO
CHUCTEMAaTU30BaHUMH.

Takum 4YMHOM, aHali3 HAYKOBUX JKEpeNl CBIAYUTHh MPO HASBHICTH 3HAYHOTO
TEOPETUYHOTO JOPOOKY 3 MpoOJeM eTUKH peKJIaMU Ta COLialbHOI BiAMOBIAAIBHOCTI
013Hecy, IpoTe BOJHOYAC BUSBIISE€ HU3KY HAYKOBHUX MPOTaJnH, OB’ I3aHUX 13 KOMILIEKCHUM
OCMHUCIIEHHSIM E€TUYHUX TPUHIUIIB PpeKIaMHOI [iAIbHOCTI B yMoBax Hu(poBoi
Tpanchopmarii. HemocTaTHbO poO3pOOJIECHUMM  3aJUINAKOTHCA MUTAHHSA 1HTErparii
€TUYHUX KPHUTEPiiB y CHUCTEMYy yIOpaBIiHHS MAapKETUHIMOBUMH  KOMYHiKalisiMu
MIJITPUEMCTB, @ TAKOK MEXaH13MHU MiHIMI3allil eTHYHUX PU3UKIB Y LH(PPOBOMY PEKIaMHOMY
CepeOBUIII.

VY 3B’S3Ky 3 IUM aKTYyalbHICTh JOCIIHKEHHsI 3yMOBIIEHa HEOOX1IHICTIO MOAANBIIOTO
PO3BUTKY TEOPETHUKO-METOIOJIOTIUHUX MIAXO/IIB JI0 aHAJI3y €TUYHUX MPHUHIHUIIIB 1 COIliaTbHOI
BI/IMOBIJAILHOCTI ~ PEKJIAMHOI  AiSTIBHOCTI, 1[0 JO3BOJUTh OOIPYHTYBaTH HaIpsIMU
BJIOCKOHAJICHHSI €TUYHOI'O PETYJIIOBAaHHS peKJIaMU Ta 3a0€3MeYUTH MiIBUIICHHS €(PEeKTUBHOCTI
MapKETUHTOBUX KOMYHIKaLI MiIIPUEMCTB B yMOBaxX IIU(PPOBOi EKOHOMIKH.
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MeTo10 A0CTiIKEHHS € TEOPETHYHE OOTPYHTYBAHHS CYTHOCTI €THYHUX IMPUHIIHIIIB Ta
COLIIAJIbHOT BiAMIOBIAATBHOCTI B Cy4acHIM peKiIaMHii AisITbHOCTI, a TAKOX BH3HAUCHHS 1X poi
y (hopMyBaHHI €PEKTHBHUX 1 COIIAILHO OPIEHTOBAHUX MAPKETUHTOBUX KOMYHIKAI[ill B yMOBax
u¢poBoi Tpanchopmariii eKOHOMIKH.

IMocTanoBka 3aBaaHus. i1 JOCATHEHHS MTOCTABICHOT METH y CTATTI BU3HAYCHO TaKi
HAYKOBI 3aBJJAHHS: PO3KPUTH €KOHOMIUHY Ta COIIOKYJIBTYpHY CYTHICTh €THYHHUX IPUHIIMIIIB
peKiIaMHOi AisTTBHOCTI; MPOaHANi3yBaTH OCHOBHI HAmNpsSMHU TPOSBY ETHYHUX NpobieM y
CyYacHIH peKIaMHIN MPAKTHIIl; JOCTIAUTH 3MICT 1 pOJIb COIATLHOI BIIOBIIATLHOCTI pEKIIaMHU
SK CKJIaJIOBOT KOPITIOPAaTHUBHOI COIIaJIbHOI BiIOBITAILHOCTI O13HECY; OXapaKTepH3yBaTH BILUIUB
M(POBOr0  CEPEIOBUINA, TAPreTOBAHOI pEKJIaMU Ta aJITOPUTMIYHMX TEXHOJIOTIH Ha
TpaHc(hOpMaIliI0 eTHYHUX PU3HKIB Y PEKJIaMHIN JisTIbHOCTI; BU3SHAYUTH KIFOUOBI MEXaHI3MH
3a0e3MeyeHHs] €TUYHOCTI Ta COI[aJIbHOI BIANOBIAAIBHOCTI PEKJIAMHUX KOMYHIKAIl y
Cy4acHUX yMOBax.

Jlist BUpIIIEHHS! TOCTaBJICHUX 3aBJaHb BUKOPHCTAHO KOMIUIEKC 3arajlbHOHAYKOBHX Ta
CHellaJIbHUX METOMAIB JIOCI1PKEHHS, 30KpeMa: METO/IM TEOPETUYHOTO aHaNI3y U y3araJbHEHHS
HAayKOBUX JUKEped, CHUCTEMHHUH Ta CTPYKTYPHO-JIOTIYHMM aHaji3, METOJ MOpIBHSHHI,
abcTparyBaHHS Ta HayKOBOI IHTepIpeTallii.

Bukiiaa ocHoBHOTro MarepiaJjy. Y cy4acHUX YMOBaX pekjaMHa JAisJIbHICTh IIOCTAaE SIK
06araTOBUMIpHUH COI1aTbHO-€KOHOMIYHUN (DEHOMEH, IO MOE€NHYE KOMEpLIiHHI 1HTepecu
MIJIPUEMCTB 13 MOTYKHUM COLIIOKYJIBTYPHUM BILUTUBOM Ha CyCHUIbCTBO. Pekiama BIUIMBa€ He
JUIIE Ha MpoIeC NPUNUHATTS CHOXUBYMX PIIIEHb, @ i Ha (GOPMYBaHHS CHUCTEMHU ILIIHHOCTEM,
Mojieiell OBEIIHKH, COLIaJbHUX HOPM 1 piBHS A0BIpH 10 Oi3Hecy. Came TOMYy OTpUMaHHS
e€TUYHUX NPUHILMIIB 1 peaji3alis COLialdbHOI BiAMOBIJAIBHOCTI HaOyBalOTh KIHOYOBOTO
3HAQYEHHS B CUCTEMI MaPKETUHIOBUX KOMYHIKAIIii.

Y HayKOBOMY pO3YMiHHI €THYHI TPUHITUITN PEKIAMHO1 TisUTBHOCTI IOIITFHO BU3HAYATH
SIK CYKYITHICTh MOPaJIbHUX OPIEHTUPIB, HOPM 1 MPOeCiHHUX CTaHAAPTIB, IO BCTAHOBIIOIOTH
JOMYCTUMi MeXi PeKJaMHOTO BIUIMBY Ha CBiZIOMICTb i MOBEMIHKY CHOXMBAdiB. IX CyTHICTh
noysirae 'y 3a0e3nedeHHi OanaHCy MK JIOCATHEHHSM €KOHOMIYHHUX IIUIeH peKIaMOaBIliB i
JOTPUMAHHIM CYCHUIBHHUX OYIKYBaHb II0J0 YECHOCTI, MPaBAMBOCTI, MOBArW a0 TiJHOCTI
0COOHMCTOCTI Ta HEAOMYyIICHHs AUCKpuMiHalii. Ha BimMiHY BiJ MpaBOBHX HOPM, SIKI MAlOTh
dhopmaiti3oBaHUN XapakTep, €THYHI MPUHIMIN TPYHTYIOThCS Ha CYCHUIBHOMY KOHCEHCYCI,
KYJbTYPHHX LIHHOCTAX 1 TpodeciiiHii BIAMOBIIAIBLHOCTI, 1110 3yMOBJIIO€ IXHIO TUHAMIYHICTb 1
3/IaTHICTh aIaliTyBaTHCS JI0 3MiH 30BHIIIHBOTO cepeaoBumia [9].

CortianpHa  BIAMOBIAAIBHICTh PEKIAMHOI  JISUIBHOCTI € IIUPIIUM TIOHATTAM 1
pPO3IIISAAEThCS K CKJIaJI0Ba KOPIIOPATHBHOI COIiabHOI BiAMOBIZAIbHOCTI Oi3Hecy. Bona
nepeadayae yCBIOMJICHHS PEKIAMOJABIIMU  JOBTOTPUBAJIUX  COIIAJIbHUX  HACIIJIKIB
KOMYHIKaI[IHHOTO BIUIMBY Ta OPIi€HTAI[IIO HE JIUIIE Ha KOPOTKOTPUBAIHI KOMEPILiiHMIA edeKT,
a ¥ Ha (opMyBaHHS IO3UTHBHHUX COIIIAJIBHUX IPAKTHK, MMIIATPUMAHHSA 1HKIO3UBHOCTI,
KyJIbTYpHOI pI3HOMaHITHOCTI Ta BIJNOBIAAJIBHOIO CHOXKUBAHHS. Y 1IbOMY KOHTEKCTI peKiaMa
BHUCTYNA€ 1THCTPYMEHTOM COI[albHOI B3a€MO/Ili, 3/[aTHUM BIUIMBATH Ha PIBEHb COLIAIBbHOI
cTablIBbHOCTI Ta CycHibHOL JoBipH [1].

JI0o OCHOBHHMX €THYHHX IPHUHIUIIB PEKIAMHOI AISUIBHOCTI HAJIC)KATh MPABAUBICTH 1
JOCTOBIpHICTh iH(OpMAIlii, YECHICTh KOMYHIKaIliid, MoBara 0 OCOOMCTOCTi, HEJIOMYyIIECHHS
eKCIUTyaTallil COIiaIbHUX, BIKOBUX 1 TEHJIEPHUX CTEPEOTHUIIIB, a TAKOXK BiMOBIAANBHICT 3a
MOJKJIMBI COIliaJIbHI HACHiKKM PEKJIaMHOro BIUIMBY. BOHM MaloTh THYYKHH Xapakrtep 1
0a3ylO0ThCsl Ha CYCHUIBHOMY KOHCEHCYCl, BHUCTYNAarOUd IHCTPYMEHTOM MiHiMi3alii
KOMYHIKAI[IHHUX PU3UKIB Ta 3aro0iraHHs HETaTMBHHUM COLIaJbHUM Hacmiakam. [lpu mpomy
€TUYHI HOPMH pEKJIaMH He OOMEXYIOTh MiJNPUEMHMIIBKY aKTHBHICTh, a JIONIOMAararThb
¢bopMyBaTH JOBrOTpHBaJli BIIHOCHHHM 31 CHOXXMBAayaMM, MiJBUILYBaTH PIBEHb JIOBIpM Ta
CTIHMKICTB Oi3HECy /10 pemyTaliiHuX pu3MKiB [8; 9].
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Pazom i3 THM, cydacHa pekiaMHa NpakTHKa, OCOONMBO B yMoBax wHu(poBizalii,
XapaKTepU3y€eThCsS  3arOCTPEHHSIM ~ eTUYHUX  mpoOieM. IlepconamizoBaHi — pekiamHi
MOBIJOMJICHHS, 110 (DOPMYIOTHCS Ha OCHOBI aHaJi3y MOBEAIHKOBUX JAaHUX 1 TICHUXOJIOTTYHUX
XapaKTepUCTUK CIOXKHBadiB, CTBOPIOIOTH IMEPEIyMOBHU JUIS MAaHIMyJIATHBHOTO BILTUBY. Lle
MOJKE€ CTUMYJIIFOBATH IMITYJIbCUBHI TIOKYIIKH, CTBOPIOBATH TICUXOJIOTIYHUIA TUCK Ta popMyBaTu
3aJISKHICTH BiJ IPOIYKTiB 00 MOCTYT. Y pealbHOMY JKUTTI 1€ POSIBISETHCS B IHTEPAKTUBHUX
pPEKIIaMHUX OTOJIONMICHHAX Y COIIAJIbHUX MEpeXkax, CIUIMBAIOUMX IPOIMO3MIIAX B IHTEPHET-
MarasmHax Ta TapreTOBaHUX MPOMO-KaMIIaHisIX Ha OCHOBI iHTEPECiB KOPUCTYBAYiB.

MaHinyIaTUBHI IPAKTUKHA TAaKOK BKJIIOYAIOTH MepeOUTBIICHHS BIACTHBOCTEH TOBapIiB,
MIPUXOBaHy PEKJIaMy, CTBOPEHHS 1110311 edinuTy ad0 MTYYHOTO MOMUTY. X04Ya I TpUHOMHU
MOXYTb 3a0e31euyBaTi KOPOTKOTPHUBAIMIA KOMEPIiHHUA e(eKT, BOHU 3HIDKYIOTh JOBIpY 10
OpeHy Ta puHKY B 1iomy. [IpukiagoMm € cutyarlii, KoM pekjama HaTsSKae Ha OOMEXKEHY
KUIBKICTh TOBapy, XO4a HacIpaB/i 3alacH 3HauyHI, 1110 MOX€E BBOJWUTH CIOKMBAYiB B OMaHY.
BaxxnuBo 3a3HaudTH, MO AOTPUMAHHA €THYHUX CTaHJAPTIB Tependadae BIIMOBY BiJl
BUKOPHUCTAHHS TAKUX MPUHOMIB Ta (OPMYBAHHSI IPO3OPHUX 1 YECHUX KOMYHIKauii [3; 7].

Oco0nuBOi aKTyaJbHOCTI €THYHI PU3UKHM HaOyBalTh Yy 3B’SI3KYy 3 PO3BUTKOM
TapreTOoBaHOl PeKJIaMU, IPOTPaAMaTUK-TEXHOJIOTIH Ta 3aCTOCYBAaHHSIM IITYYHOTO IHTEJICKTY B
MapKEeTUHIOBUX KOMYHIKallifAX. AJTOPUTMIYHI CHCTEMH, IO BHKOPUCTOBYIOTH BEJIHKI
MacUBH MEPCOHANIBHUX JIAHUX, TOCUITIOI0Th aCUMETPI0 1HGOopMallii MK PeKIaMO/IaBILIsIMU Ta
CIOKMBAa4YaMH, 10 aKTyaji3y€ MUTAaHHA MPO30POCTI aITrOPUTMIB, 3aXUCTY MEPCOHATbHUX
JaHUX 1 3a0e3neuyeHHs 1H(OPMOBAHOI 3roJM KOPHUCTYyBauiB. 3a TaKMX yMOB ETHYHICTh
peKiIaMH BH3HAYAETHCS HE JIMIIE 3MICTOM ITOBiIOMJIEHB, @ i METOJAaMH iX CTBOPEHHS Ta
nomupeHHs [2; 5].

CorianbHO BIAMOBiAAJIbHA peKJiaMa copsiMOBaHa Ha (OpPMYBaHHS TO3UTUBHUX
comianbHUX €EeKTIB 1 MOKE BUKOHYBATH MPOCBITHUIIBKY Ta BUXOBHY (PyHKIII1. B ykpaiHChKiid
MPAKTHUIN TaKi MIIXOAN Peali3yloThCs Yepe3 KaMIaHii 3 MOmyJspu3ailii 310pOBOr0 CIocoly
JKUTTS, €KOJOTIYHOI CBIZOMOCTI, Oe3leyHoi IMOBEOIHKM Ta IHKIIO3iI Ta J0IoMararoTh
(dhopmyBaTH HOBI1 KyJIbTYpHI Ta TOBEAIHKOBI cTanmapty [1; 4]. [TomiOHI iHIIATUBY CIIPUSIOTH
3MIITHEHHIO JIOBipH 70 OpeHiB 1 (POPMYBAaHHIO IMIDKY COIIaIbHO BiAMOBIJAIBHOTO O13HECY.

JI71s1 HAOUHOTrO NPECTABICHHS IPAKTUYHUX aCIEKTIB 3aCTOCYBAaHHS €THYHUX IPUHIUIIIB 1
COITIAJTbHOT BiIIOBIIAJILHOCTI PEKIIAMHOI1 JIISUTBHOCTI MPOMOHY€ETHCS Tadmui [ 1; 9].

Ta6mmusa 1. [Ipuknaau 3acTOCyBaHHS CTUYHUX TPUHITUIIB
Ta COILIAIbHOI BIAMOBIAAIBHOCTI Y PEKJIAMHIN TisIBHOCTI

Cohepa pexnammoi . Coyianvra Tpaxmuynuii ehpexm Ha
. . Emuuni npunyunu . k . .
OisIbHOCTNI 8i0NOBIOANIbHICND CNodHCUBAYIB
. . . IepconasizoBani mpomo3uiiii 3
udposuii Lo .. | IIpo30pICTb aNrOpUTMIB, . . .
[IpaBmuBicTs iH(OpMAIii, . MOJKJIMBICTIO BIIMOBH BiJl
MapKETHHT Ta . 2, iHdopMoBaHa 3rozia
. . .| HEOMYIIEHHs MaHIITyJISIIIi . TapreTUHTY, 3HIDKEHHS
coliambHI Mepexi KOPHUCTYBadiB .
TICUXOJIOTTYHOTO THUCKY
. . Kammanii, 1110 akIieHTyoTh Ha
Toapu MacoBoro YecHICTh KOMYHIKALIIM, DopMyBaHHS 310pOBUX . » 1O AKUCHTYIOTh
! . parioHaJIbFHOMY BUKOPHCTaHHI IPO-
CITOJKMBaHHS 1oBara J1o TiJHOCTI CIOXKHMBYHX TIPAKTHK .
JIYKTY Ta 0€311eTHOMY CTIOKUBaHHI
OcgiTHi Ta Tomynsapuzaris Kammnanii 3 mpomarasay 310poBoro
TIPOCBITHUIIBKI JoctoBipHicTh iH(pOpMAaIii | comiaTbHO 3HATYIIIX Croco0y >KUTTSI Ta €KOJIOTTIHOT
MTPOEKTH 3HaHb CB1IOMOCTI
. . Kammnanii, o 7eMoHCTpyOTh
IliaTprMaHHs 1HKITHO311 . » IO ACMORCTP
. e Henomnyienns . .. PI3HOMAHITTS BIKOBHX Ta
ComiaibHi 1HIIaTHBH A Ta COIUAIBHOI COLaNBHIX e .
JWICKP CIIpaBeIUBOCTI con . rpyl}, A Y .
PiBEHB COIIATBEHOI TOICPAHTHOCTI
VKpalHCBKI . . TIpocBITHHIIEKI Ta COLIATBHO Bi/IIO-
b . [Ipo3opicTs, ComiansHa Ta PO ! H. !
KOPITOPATHUBHI . . . . . BiJIAJIbHI IPOEKTH ITi/IBUIIYIOTH
BIJIMIOBIIA/IBHICTh €KOJIOTIYHA aKTHBHICTh . .. o
KaMITaHii JIOBIpY Ta iMiDK KOMITaHiH
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InTerpamiss eTMYHWUX TPUHIMIIB 1 COLIATBHOI BIAMOBINANBHOCTI Y CHUCTEMY
MapKETUHTOBUX KOMYHIKalii mependayae iX ypaxyBaHHS Ha BCIX eTamax pEeKIaMHOIO
MPOLIECY — BiJ CTPATEriyHOrO IUTAHYBAHHS IO OIIHIOBAHHS PE3YyJIbTATUBHOCTI KaMITaHIMH.
BaxnuBy posb y I1bOMY BiIIrpalOTh MEXaHI3MH MPOQECiifHOrO CcaMOperyIroBaHHS,
IOTpUMaHHs MikHapogHux etndHux KonekciB (ICC, EASA), nepkaBHE peryioBaHHS Ta
BIIPOBQ/DKEHHSI ©TUYHOTO ayJuTy PEKIAMHHUX MatepianmiB. [IpakThka CBiI4UThH, IO
MiANPUEMCTBA, SKI BIPOBA/DKYIOTh BHYTPIIIHI €THYHI PETJIAMEHTH, TPOBOISTH AayAUT
peKIIaMHUX MaTrepiajiB Ta OIIHIOBaHHSA COI[JIbHUX €(eKTiB, MiIBUINYIOTh CTIMKICTH 0
KPU30BHX CHUTYallil Ta PiBEHb JOSIBHOCTI CIIOXKUBAYiB [9].

B ymoBax VYkpaiHu 0COOIMBO BaXJIMBOIO € aJamnTallis MiKHAPOJHUX CTaHIAPTIB
€THYHOI PEeKJIaMH JI0 HAI[IOHAIBHUX IHCTUTYIIHHNX yMOB. HenocTaTHil pO3BUTOK MEXaHi3MiB
CaMOpPETYITIOBAaHHSI Ta €TUYHOI CEKCIEPTHU3M PEKIAMHHX KaMIaHid 3yMOBIIOE MOTpedy Yy
KOMIUIEKCHOMY TIIXO/i, IO TOEIHYE HOPMATUBHO-IIPABOBE PETYJIOBAaHHA, Mpodeciiine
CaMOPETYJIFOBaHHS Ta M1IBUIIIEHHS €TUYHOT KOMIIETEHTHOCTI (axiBiliB. Takui miaxig A03BOJISIE
pO3MIISIAATH PEKJIaMy SIK 1HCTPYMEHT CTaJIOr0 PO3BUTKY, OPIEHTOBAHMM Ha TapMOHI3allii0
€KOHOMIYHUX 1 COIIAJIbHUX 1HTEPECiB. 3aCTOCYBAHHS €TUYHUX CTAaHJAPTIB HAa IPAKTHUIII CIIPHUSIE
(dhopMyBaHHIO JOBIpH, MIABUIICHHIO JIOSJIBHOCTI CHOXKHBAYIB Ta PO3BUTKY IMUBLII30BAHOTO
PEKIaMHOTO PUHKY B YKpaiHi, OPIEHTOBAHOTO HA MMPUHITUIIA CTAJIOI0 PO3BUTKY.

BucnoBku. ETHuHI NpuHIUOM Ta colliaibHA BIANOBIIAIbHICTh PEKIAMHOI JISIBHOCTI
€ CHCTEeMOYTBOPIOBAILHUMH CKJIAJIOBUMHM CyYaCHMX MAapKETHHTOBHX KOMYHIKaIlild, M0
BHU3HAYAIOTh HE JIIIE e(DeKTUBHICTD B3a€EMOIIT MK Cy0’€KTaMH PEKIIaMHOT'O PUHKY, a i p1BEHb
CycmuIbHOI J0BipH 110 Oi3Hecy 3arajoMm. Y Cy4aCHHUX YMOBaxX peKjiaMa BUXOIUTh 32 MEXi
TpaauLiiHOT (YHKLII CTUMYJIOBaHHA TIONMUTY Ta HaOyBae poJii BaXJIMBOTO YUHHUKA
COIIIaTbHO-EKOHOMIYHHUX MPOIIECIB, 1[0 3YMOBJIIOE MIIBUIIECHHS BUMOT 10 1i 3MICTY, (GopM i
METO/IIB BILIUBY.

VY3romKeHICTh KOMEPIIMHUX IIIJIeH TiANPHEMCTB 13 €THYHHUMH OOMEXKEHHSIMH Ta
CYyCIUIPbHUMHU OYIKYBaHHSMH BHUCTYMA€ KIOYOBOI YMOBOIO JOBTOTPUBANIOl €(PEKTUBHOCTI
pexinamMHoi  AisiibHOCTI. [lopylIeHHS eTHMYHUX HOpPM, BHUKOPUCTAaHHS MAHIMYJISTUBHHUX
MpUHOMIB a00 ITHOPYBAaHHS COIIaJIbHUX HACIIIKIB PEKIAMHOTO BIUIMBY CTBOPIOE DPH3UKH
BTpaTH JIOBIPH CIOXKHUBAUiB, 3HWKEHHS PEMyTAIIHHOTO MOTEHINaly OpeHiB 1 mecradimizarii
PEKIaMHOIO PUHKY.

CortianpHa BiJMOBIIATBHICTh PEKJIAMHU TMPOSBISETHCA HE JIMIIE Y BIJIMOBI BiJ
HEJI0OOPOCOBICHUX KOMYHIKAIIMHUX TMPaKTHK, a U y CBIIOMOMY (OpPMYBaHHI IMO3UTHBHUX
COIIAIbHUX OPIEHTUPIB CHOKUBYOI MoBeaiHKH. ColliaJibHO BiANOBiJajbHA peKjaMa 3/1aTHa
CIPUATH TOMKUPEHHIO KYJIbTYPH BiAMOBIAAIILHOTO CIIOKMBAHHS, MiATPUMaHH] 1IHKIIO3UBHOCTI,
€KOJIOTIYHOT CBIJIOMOCTI Ta COIIQJIBHOI 3TypTOBAaHOCTI, BUKOHYIOUH (YHKIIIO IHCTPYMEHTY
coniajabHOI CcTa0lIIbHOCTI.

udpore cepenosuile iCTOTHO TpaHC(HOPMY€E XapaKTep CTUYHUX PU3HMKIB Yy PEKIaAMHIN
JISUTBHOCTI, 3MILIYIOUH aKIIEHT 13 TPaULIHHUX Tpo0ieM JOCTOBIPHOCTI iHpopMallii Ha TUTaHHS
MPO30POCTI  AITOPUTMIYHHUX  PIIIEHb, 3aXUCTy MEPCOHAIBHUX JaHUX Ta KOHTPOJIIO
MEPCOHAII30BAHOTO BIUIMBY. 32 TAKMX YMOB €TUYHICTH PEKJIAMH BU3HAYAETHCS HE JIUIIIE 3MiCTOM
PEKIaMHUX MTOB1IOMJICHb, a i TEXHOJOTISIMH 1X CTBOPEHHSI, OIITUPEHHS Ta MePCOHAI3allii.

[TinBuIIEHHS PIBHS €TUYHOCTI Ta COLIAIBHOI BIIMOBIAAIIBHOCTI PEKJIAMHOI AISUTBHOCTI
B YKpaiHi moTpedye KOMILIEKCHOTO MiAXOMy, IO TMOEAHYE YIOCKOHATICHHS HOPMATHUBHO-
MPaBOBOTO PETYJIOBAaHHS, PO3BUTOK MeEXaHI3MIB Npo(eciiHOro caMOperyioBaHHS Ta
(GopMyBaHHS €THYHOI KOMIIETEHTHOCTI (axiBIiB y c¢epi MapKeTHHTy 1 peKJIaMH.
BrpoBajykeHHST TPEBEHTHBHUX IHCTPYMEHTIB KOHTPOJIIO, 30KpeMa €TUYHOrO ayauTy
pEeKIaMHHX KaMIlaHii Ha eTami iX po3poOJEeHHS, € MEPCIEeKTHBHUM HAMPSMOM PO3BUTKY
pPEKIaMHOI JiSUTBHOCTI Ta MEepeayMOBOIO (POPMYBAHHS IHMBLII30BAHOTO PEKIAMHOTO PHUHKY,
OpIEHTOBAHOTO Ha MPUHITUIH CTAJIOTO PO3BUTKY.
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Conclusions. Ethical principles and social responsibility of advertising activity
constitute fundamental components of contemporary marketing communications, determining
not only the effectiveness of interaction between market participants but also the level of public
trust in business as a whole. Under modern conditions, advertising goes beyond its traditional
function of stimulating demand and increasingly acts as a significant factor influencing socio-
economic processes, which necessitates higher ethical standards for its content, forms, and
methods of impact.

The alignment of commercial objectives with ethical constraints and societal
expectations is a key prerequisite for the long-term effectiveness of advertising activity.
Violations of ethical norms, the use of manipulative techniques, or neglect of the social
consequences of advertising influence generate risks of declining consumer trust, deterioration
of brand reputation, and destabilization of the advertising market.

The social responsibility of advertising is manifested not only in the rejection of
unscrupulous communication practices, but also in the conscious formation of positive social
guidelines for consumer behavior. Socially responsible advertising can contribute to the
promotion of responsible consumption, inclusivity, environmental awareness, and social
cohesion, thereby performing an important stabilizing function in society.

The digital environment significantly transforms the nature of ethical risks in
advertising, shifting the focus from traditional issues of information accuracy to challenges
related to algorithmic transparency, personal data protection, and the regulation of personalized
influence. In this context, the ethical dimension of advertising is determined not only by the
content of advertising messages but also by the technologies used for their creation, distribution,
and personalization.

Enhancing the level of ethical standards and social responsibility in advertising in
Ukraine requires a comprehensive approach that combines the improvement of legal regulation,
the development of professional self-regulation mechanisms, and the formation of ethical
competence among marketing and advertising specialists. The implementation of preventive
control instruments, particularly ethical auditing of advertising campaigns at the development
stage, represents a promising direction for the advancement of advertising activity and a
prerequisite for the formation of a civilized advertising market oriented toward the principles
of sustainable development.
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