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TEHAEHIII IOIMWPEHHS ®PAHYAV3ZUHIOBUX MEPEXK B YKPATHI

Pestome. PosensiHymo 0OcCHO8U (Ppanyuaiizuney 3 MOUYKU 30pY CEIM06020 00cGidy, NpudileHo yeazy Icmopii
GUHUKHEHHS [ po3eumKy @panuatizuney. Haeedeno ckopoueny icmopuuny 006iOKy euHukHenHs (panuaiizuney. Onucano
KOMNAHIL, Wo 3anouamKy8aiu po3eumox gpanuatizuney. Ilpoananizoeano cumyayito 6 Vkpaini, naoano intocmpamueHuii
Mamepian wo0o meHOeHyill nowupenHa panuaisuneosux mepedxc 6 Ykpaini. 3ocepediceno ysazy Ha cghepax, 6 aKux
icuylomo maxki npoyecu. Ilpudireno yeazy eueooam, wo MOICYMb OMpumamu nionpuemyi, npooarouu abo Kynyouu
¢panwuszy. 3asnaveno gaxmopu nowupenHs mepedxc 6 YKpaiuni, 3 Npueody 4020 OOIPYHMOBAHO MeHOeHYil pPO36UMK)
YKpaincerkozo punky. Hasedeno ocobausocmi ykpaincekoeo 3akoH00A6cmea i UOINeHO HEOOMIKU 3 MOYKU 30pY CGIMOBoI
eKOHOMIUHOI [Hmezpayii. 3pobreHo GUCHOBKU MA pPeKoMeHOayil, w000 YOOCKOHANEeHHS pobomu il GUpiuleHHs Npoodiem
yHKYIOHY8AHHS (DpaHuaTi3UHZ06UX Mepedc 8 YKpaiHi.

Knwuogi cnosa: ¢ppanyaiizune, pparnuiusa, 00206ip KoHyecil.

Oleksandr TREHUBOYV, Aliona CHAIDAK

TRENDS OF FRANCHISE NETWORKS EXPANSION IN UKRAINE

Summary. The basic aspects of franchising from the perspective of international experience were analyzed, the
attention was paid to the history and development of franchising. The historical inquiry of franchising was given. The
companies which launched the franchise development in global and domestic markets for goods and services are described.
The state of franchising in Ukraine was given and the illustrative material on trends of franchise networks expansion based
on data from the Association of franchising in Ukraine was presented. The emphasis on individual sectors of the economy in
which companies operate on the basis of franchising was given. Leaders of franchise market in Ukraine were presented
according to the franchises sites. The attention was paid to the benefits that can be obtained by the entrepreneurs who have
decided to be engaged in franchising activities from the perspective of the buyer or seller of the franchise. Some perspectives
of commercial franchising in Ukraine were predefined. The factors of franchise networks expansion in Ukraine were
identified and the trends of the Ukrainian market development were grounded. The features of the Ukrainian legislation were
provided and its shortcomings in terms of global economic integration were highlighted. The article also deals with the
problem of the Ukrainian law in the direction of regional economy development through franchising networks. The
"Regulations on franchising" of World Intellectual Property Organization, EU Commission Directive, the Civil Code of
Ukraine were analyzed. The emphasis in all these documents which contain the principles of franchising operation was on
the agreement of commercial concession. The necessity of developing a program of franchise development in national and
regional levels was discussed. The conclusions and recommendations of how to improve the operation and problems of
franchise networks functioning in Ukraine are presented.

Key words: franchising, franchise, concession agreement.

IoctanoBka mnpoGJaemu. [lignpuemcTsa, 1O (QYHKLUIOHYIOTH Ha yMOBax (paH4al3uHTY,
HaOyBalOTh MOMYJSPHOCTI B YKpaiHi, 0cOOJMBO B TaK 3BaHMX «HOBMX» ranmy3sx. Jlo Takux cdep
HaJleXKaTb TYypU3M, po3/ApiOHa TOPriBiIs, TPOMAJAChKE XapuyBaHHs, OeH303ampaBHI KOMIUIEKCH,
BUPOOHMUTBO MPOAYKLii. Y HUX 3adikcoBaHO HaiOinbLIe 3aMuTiB KymiBi ¢ppaHmn3u. OpaHyald3uHT €
crocoOoM BezieHHs Oi3Hecy, 10 BUHHUK AaJieKo 3a MeXaMu YKpaiHW, ane HaOyBae oOepTiB B Haiuiit
nepxapi. [li3HaHHS icTOpil, METH BUHHMKHEHHS i ()aKTOPiB PO3BUTKY JO3BOJIUTH OUIbIIE 3pO3yMiTH
caMmy NpUPOIY JaHOTO TPOLIECy.

AHaJti3 ocTaHHIX JochipxeHb i myoOuikamiii. Pi3Hi acriekty 1iel Temu BHBUaiM Oararo
cydacHUX aBTopiB. Bemmuko O.B. BUCBiT/IMIIa B CBOIX MpalsiX MPaBOBi acleKTH (paHYal3uHTY, 11O
JIO3BOJIMJIO  Kpallle 3po3yMiTh curyanito B YkpaiHi. HoraueBcbkuii O. okpecnuB ¢akTopu Ta
0COOJIMBOCTI pO3BUTKY (paHvaiizvHry B Ykpaini. Tepexosa O.B. Tta Tepexor B.l. ouinunu BmicT
(paHuUai3MHTOBUX MEPEX Ha CBITOBOMY PHUHKY.

Metorw cTaTTi € BUBYEHHS NPUPOIU (paHYali3UHTY B ICTOPUYHOMY acHeKTi, (akTopiB
PO3BUTKY Horo B YkpaiHi Ta po30y/I0BU OCHOBHUX TEHJICHIIIl MOIUPEHHS.

Buknax ocHoBHOro marepiaay. @paH4aii3MHT — cHCTeMa MPOCYBaHHS Ha PUHKY TOBapiB
i/abo mociyr, a TaKo)K TEXHOJIOTIH, SKi 3aCHOBaHI Ha TICHOMY W TPHUBAJOMY CHIiBPOOITHHUIITBI Mixk
IOPUIIMYHO 1 (DiHAHCOBO HE3aleXHUMHU CTOpOHaMH — (paHuaiizepom 1 ¢dpanyaiizi. [lpu upomy
(dpanvaiizep mnepenae (paHvaiizi mpaBo i Hakianae 3000B’S3aHHS BecTH Oi3Hec BIAMOBIAHO 0
KOHLemnuil ppanyaiizepa [9].
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CeiToBMIA JOCBiN MOmMpeHHs (GpaHYali3uHTy HaliuacTiie MpecTaBiIeHuil cheporo MoCiyr:
pecTopaHH, TOTeli, MaraswHW, TYPUCTHYHI OIOpO, CEpBICHI ILIEHTPH, AaBTO3ANpaBKH, peKIaMHi
areHTcTBa. Ycnix (paHvaiizuary noudascst B 70-x pokax XX cTONITTS 1 BieBHeHO 3poctae. CbOrojiHi B
CIIA ¢paHuaii3MHroBi MiANpUEMCTBA CKIaNatOTh Oubine 3 % Beiel eKOHOMIKHM, a B cdepi mocnyr
«KOHTPOIIOIOTH» 35 % puHKY [5].

Oxkchop/achbkUii  CIIOBHUK aHIITIMCLKOT MOBH CTBep/uKye, 1o franchising — 1ne mnpaBa i
cBOOOH, 1110 OYJIH XKAaTyBaHi envcKonaTaM KOpoliBCbKOK KOpoHOK Y 1559 poui [2].

Ceoeto koMmepliatizanito GppaHuaii3uHr 3a00B’ A3aHUI, MO-Tieplie, KOMIAaHIT 3 BUPOOHUITBA
MallluH JUTS WTTS “Zinger”, KOJIHW BIACHUK KOMIaHIT uepe3 He3HAuHH 30yT BUPINIMB MPOJIATH MPaBO
Ha NpoJIak Ta OOCIYroBYBaHHsS MAIIWH IHIIMM ITiJIPUEMIAM. 3HAUYHOTO K PO3BUTKY (QpaHuUail3uHT
3100yB 3aBAsku “General Motors”, 1o Juis NpoJiaxky CBOIX aBTIBOK BHKOPHUCTOBYBajia AujepiB. Y
TOMY K CTOJITTI novanu GopmyBaTHcs Taki BimoMi Mepexi, sk “Coca-Cola” it “Pepsi”.

[Ticas [pyroi cBitoBoi BiiiHM kommaHis ‘“‘Baskin-Robbins” mpoctumymioBana BUHUKHEHHS
CY4acHOro BHUAY (paHuYai3MHTY, KOJIM, He3Ba)KatOuM Ha 30UIBIISHHS MOMHUTY Ha TOBAapH, 3arajbHUMA
npruOyTOK NMOYaB 3MEHILYBaTUCS Yepe3 OaHallbHY MPUUMHY HEMOKIMBOCTI CAMOCTIHHO KOHTPOJIIOBATH
poboty 6aratbox mepex kade. B CPCP ¢panuaiizusr ctanm BUKOPUCTOBYBATH TUTbKH 3 KiHLs 1980-x
pokiB. [lepmm iHo3eMHHMM (paHuaiizepoM, skuii mnpuidmoB y PansHcebkuii Coro3, crana
amepukaHcbka kommnanisi PepsiCo.

Takox mouieHUM € 3raaatu npo McDonald’s, skuii OyB OJlHI€HO 3 TIEPIIUX KOMITaHii, 110
BUKOpHUCTana QpaHIu3y B O6i3Hec-popmari. L[bomy BoHa mae OyTu BasuHa Pero Kpoky, sikuit 3rogom
OyB BJIACHUKOM MiJI01 kKoprnopailii. Came BiH no0a4uB ycriX pecTopaHy Ta 3MIr PO3BHHYTH HOTo 10
CBITOBOro mMacuItady, KOJM OJHOTO pa3y NoOyBaB y AysKe MOMYJISPHOMY MEpLIOMY i €AMHOMY Ha TOi
MOMEHT 3aKJiajii OpatiB MakJoHab/I.

Jns 3a0e3neueHHs cripaBelIMBUX (paHYali3MHIOBUX B3a€MHMH Oylu cTBOopeHi MikHapogHa
acotwianis ¢panuabizunry (1960 pik) i €Bponeticbka acouianis ¢ppandaiizunry (1972 pik) [2]. 3apa3 no
Hel BXoauTh i Ykpaina. YacTto y kpaiHax 3’ IBISIOTHCS HALiOHAJIBHI paHuaii3MHIOBI acowiaulii.

CroronHi B YKpaiHi BeeTbcs CTaTUCTHKA BUHUKHEHHS 1 PO3BUTKY (ppaHyaii3MHIOBUX MEpPEX.
OcHOBHI pe3ynbTaTH iX QpyHKLIOHYBaHHS MOXKHA OOAa4YnTH, aHanizytouu tabn. 1. Y nepion 3 2002 no
2011 poky kinekicTb (hpaHvaiizepie Ykpainu 30inbwmnace 3 70 go 411 [7]. @panuaiizunr 3100yB
POBMOBCIOKEHHS] B TAKMX CBOIX OCHOBHMX BHAAX, SIK: TOPTiBJIs, MOCIYTH CIOXKUBAayaM, IpOMaIChbke
XapuyBaHHs, MOcayru Ass OizHecy, iHpopMaLisi, BApOOHULITBO, BEHIIHT, (JiHAHCH.

Ta0anns 1
Cratuctuka gpanuaii3uary B Ykpaini ctanom Ha 25.07.2012 p. [7]

Table 1
Statistics of franchising in Ukraine as of 25.07.2012 [7]
Kareropis CraTucTu4Hi 1ani
KinbkicTh OpeHiB 1825
Mepexi Ykpainu, 1o npaorTh 37
3a KOpZAOHOM
KinbkicTs hpanyaiizepis 862
3 HUX
Jirounx hpanyvaiizepis 409
Unenip ADY 124
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3akinyenns Tadaumi 1

Bipryansnux (To0TO Ti, 5IKi HE
MaroTh (hpaHvaiizi B YkpaiHi abo 453
SKi He MOBIAOMJISIFOTH TIPO 11e)

KinbkicTh TOUOK 50538
3 HUX paH4al3UHTOBUX 22612
KinbkicTh nepcoHaity B Mepesxi 497033

Toprieas nigupye 3a KiNbKIiCTIO raiy3ei, siki (yHKUIOHYIOTh Ha 3acagax ¢paHuaii3unry. 3
2009 poky iX KiJbKICTh Y LIbOMY cerMeHTi aocsaria 34. Ha npyromy i TpeTboMy MICISIX 3HAXOAATHCS
MOCIIYTY CIOXKKMBA4YaM Ta pOMaJICbKe XapuyBaHHsI, e KUTbKICTb ramyseid 22 ta 14 Bignosigxo [7]. o
CTOCYETbCSl MEPCNEKTHB, TaKOXK 3a3HAUYMMO, 110 B YKpaiHi iCHYIOTb Taiy3i, fKi 3roioM 3MOXYThb
¢dyHKIIOHYBaTH Ha 3acamax ¢paHyaiisunry. Jlo HMX Mo)KHa BiJHECTH: JOCTaBKY, omepaiii 3
HEpYXOMUM MaiHOM, JM3aiiH, MOBTOPHY peallizallilo, JUCTPUOYIit0, 3B’ 30K, OPEHIH, Pi3HI BUIU
OXOPOHH, PEMOHT, (poTocajoHH, AOrisa 3a TBapuHamu. lle 3ymMOBIeHO THM, 110 HaBeleHi BUIU
JUSUTBHOCTI  1lleé  HEeJIOCTaTHhO pO3BHHEHI, a (paH4ali3UHT Jae camMe MOXJIMBICTh CTPIMKOTO
PO3IINPEHHS BIUIMBY raiys3i.

[IpencraBinena HwK4Ye Oiarpama iTIOCTPYe TEHIACHLIIO 3MIiHM KUIbKOCTI OpeHOiB y wLuMX
cerMeHTax 3a TpW OCTaHHI pokd. 3a Bepcieto caldTy franch.biz, nHaiiBigomimmmu ¢paHmU3aMu
VYxpainu € [Minna Yenenrano, SELA, @opuerri, €Bporomn, Ham kpaii, DiaWest, Anteka 1o6poro qHs,
THK.

1200
1000
800
600
W 2009
400 m 2010
m2011
200
. il wm -
Mocnyru | Tpomap, flocnyrm
Topriena cnowcam | xaps- A.ﬂﬂ'r‘l IHdop-uia | Bupo6-8o | BeHaiur | ®iHaHcK
BisHecy
2009 928 230 225 58 47 19 15 11
2010 1025 316 253 84 47 34 17 14
2011 1036 321 260 84 47 36 18 15

Pucynoxk 1. TenaeHist 3MiHM KiTbKOCTI OpeHIIiB Y cdepax dppanuaiizunry [7]
Figure 1. Trends for quantity of brands in the field of franchising change[7]

OCHOBOIO TMOIIUPEHHS MOMYJIAPHOCTI (paH4ali3uHTy € OOTPYHTOBaHI MPUUUHM, SKI MOXKHA
BIJIHOCUTH TaKOXX 10 IHIOMX Tamy3eid. Po3rissHeMO OCHOBHI 3 HHX, IO MPOUTIOCTPYIOTH BUTOLY i
MOKYMLS, i MpoAaBLs (paHIIN3K:

1) xynytoun Gi3Hec, ppaHuaiizi oTpuMye Maiibke abCOMOTHY MiATPUMKY 3 OOKy (paHvaiizepa
— HampanpboBaHi TEXHOJIOTIi, pekyiamy, OpeH i psj MOCHyr, SKi HAJAlThcs BIAMOBIIHO IO YMOB
neBHOi (hpaHinm3u. DpaHuaiizi oTpumye iHPOpMAaILifO, IO JOMOMarae 3HalTH Miclie po3TalllyBaHHS
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MiANpUEMCTBa, cPOpPMyBaTH HOro CTWIb i 3a0€3MEYUTH Ta MPOKOHTPOJIOBATH (DYHKIIIOHYBaHHS.
3aBasSKM OTPUMaHUM B)KE€ OCHOBaM, LIO 3100YyB (paHuaiizep, MOKyMelb 3HWXKYE PU3MK MPOBANy Ha
MOYaTKOBIH cTajlii CBOTO MPOEKTY;

2) ¢panHuaiizepy Taka yrona ga€ iHBeCTHLii, HEOOXIAHI IJsl PO3BUTKY, PErioHH Ais poboTH
yepe3 MOUIMPEeHHS OpeHOy, a TaKoX CTBOPIOE CTIMKMH PHUHOK 3 MEBHUMH CKJIaTHOCTSAMH JIst
KOHKYpEHTIB [8].

Jns MpakTUYHOTO MPUKJIANY Bi3bMEMO TYPUCTHYHY (paHIIM3y Ha YKPaiHCBKOMY PHHKY.
Kynytoun Taky ¢paHmmzy, nignpueMenb OTPUMYE AOCBIA Y TYPUCTHUHOMY Oi3HecCi, 110 103BOJMTH
oMy y MaiiOyTHbOMY MOMIMPUTH OOpaHy Mepexky 4Yd pO3MOYaTH CBOIO, KA BHUITPABUTH MOXKIIHMBI
HEJIOJIKY ToTepeIHbOT 1 Oy/ie 3aI0BOJIbHATH MOTPeOU CBOTO BUHAXIAHUKA, CTIeLIAli3yIOUUCh HA TOMY
uyn iHwWoMy BuAi Typusmy. Llupokuii mepenik kommaHiif, 1m0 (OpMYIOTh MPOMO3ULIIO HAa PUHKY
VYkpainu no3Bosisge oopati Oynb-sKuii HiHOBMIA cermeHT. Lle Taki komnadii, sk «Kyna yrogHo», “Join
UP!”, “STAGEMAN”, “Tez Tour Typarenuis”, “Travel Professional Agency”, «TUI Typareniis».
Hampuxnan, kommnanis TUI Ukraine Ha nmoyatky 2012 poky 3aifHsaach HOLUIMPEHHIM CBOEI MEpexKi,
TOJIOBHOKO OCOOJIMBICTIO SIKOT CTajia opieHTarlist Ha MacoBHi cermeHT [11]. KoMmmaHist BUBeIa Ha pUHOK
HOBY MapTHEPCHKY Nporno3ulliio: openn «["amomnoM nmo €Bponam», 1o J03BOIUIO0 3pO0UTH (paHIIU3Y
GBI JOCTYITHOO Ta 301TBIINIIO TTOTIHT.

TUI Ukraine Bxomutb 1o MikHapogHoi rpynu kommnadid TUI Travel PLC, sika o6’ eanye
nonay 3500 typuctuunux areHTcTB y 180 kpainax ceity [10]. Ciin 3a3HaunTH, M0 KpaiHa, B SKUi
3HAXOJUTHCS TOIIMPeHa TypUCTHYHA (ppaHYali3MHIOBa Mepeska, HaOyBae MEBHOTO CTaTyCy 3 IbOro
60ky. Ockilbkd OiNbUIICT TpPaHCHALIOHAJIBHUX KOPMHOpaLid 3a3BHYaili MaloTh IOMOBJICHOCTI Ha
00CJIyroByBaHHsl CBOIX /IUJIOBUX TMOI3A0K i3 MDKHApOAHMMHM KOMIIAHiIAMH, B SKMX € Mepexka
(hpaHYali3UHTOBUX OQIciB Y BCbOMY CBIiTi, TOMY MPHUYETHICTH JO MIKHAPOJHOTO (paHuYaii3uHTy €
JIOCHUTH BUTIJTHOIO YTOAOIO SIK JUTSl PUHKY CIIOYKMBAya, TaK i ISt KpaiHu B miytomy [5].

Kynytoun dhpanmmsy BizomMoi 3axigHoi kopropadii, BITYM3HSHHUN Oi3HECMEH OTPUMYE Binpasy
KiJIbKa TiepeBar: repeBipeHy 4acoM MoJiellb BeJIeHHs Oi3Hecy, MPaBO BUKOPHUCTOBYBATH BiJIOMY Y CBITI
TOProOBY MapKy, JOCTYH JI0 AKICHOT MPOIYKIIiT 32 MOMipHUMH LiHamu [4]. Toxk 3po3yMinium crae, YoMy
Uis YKpaiHu XapakTepHUM € mpuadaHHs ¢paHiin3 3apyOiKHMX KoMmmaHid. OcoOJIMBO pPO3BUTOK
(hpaHYali3UHTY CMOCTEpiracThCsi B YacH BHMXOAY KpaiHM 3 Kpu3u, 00 Jdae Maike CTOBiJCOTKOBY
rapaHTito OTPUMaHHS NPUOYTKY 32 YMOBH BJIACHUX iHBECTHIIIH.

MoxHa BHU3HAYUTH MO3UTHMBHI W HeraTMBHiI (akTOpH, IO BHU3HAYAIOTh MEPCMEKTHUBHICTb
PUHKY QpaHuaii3uHry B YKpaiHi:

HecTabiTbHe 3pOCTaHHs pUHKY 10 15 — 25 %;

BUOOPH 1 MOBEpHEHHS OOpTiB;

BiJIKPUTTS TOPrOBO-PO3BAKAIBHUX IIEHTPIB Y MICTaX-MiJIbIHOHHHKAX;

YMOBH KpeAUTYBaHHS;

MiHIManbHUH Topir Bxoay [3].

Jleski 3 umx (akTopiB 3yMOBIIOIOTh BUHUKHEHHS MPOOJieM, TMOB’S3aHUX 3 HEOOXIiJTHICTIO
nuBepcudikaiii Ta crerianizamnii npomo3uiii mocnyr cdep, 1o (GYHKIIOHYIOTh Ha 3acajax
(panuaiizunry. ToOTo 3aas BUpilleHHS 3a3HAYEHUX MPOOJIEeM HEOOXiJHO 3HAXOJIUTH MOXKIIMBOCTI
inBectyBaHHs. Haiiuacrinne iHBecropamu OyBaloTh mnpuBaTHi (ipmMHu, OnarofiiiHi i rpomajichki
opranizanii, iHo3eMHi MiANPHEMI Ta Jiepxapa (3a JonomMoroto cyocumii). ToMmy aouineHO OymyBaTH
rHyuky (iHaHCOBY TOJITUKY, ajie 3 UiTKUMHU TMpPaBUIaMH LIOAO PEryJIIOBaHHS EKOHOMIUYHHMX
B3a€MOBIJHOCHH YCiX 3alliKaBJIeHUX MiAMPUEMCTB.

Posrnsinemo 1o mpobieMy B mMpaBoBoMy acriekTi. BimnoBinHo po «[lomokeHHs mpo
(hpanyaiizuHr» BcecBiTHROT OpraHizalii iHTeNeKTyallbHOI BIACHOCTI «(paHUYaii3uHT — Lie «I0TOBip, 3a
SKUM OJHa ocola, (panuaiizep (MpaBOBIACHMK), SKa Mae po3pobieHy cucTeMy Oi3Hecy, JO3BOJISE
iHIiA ocobi — (paHUaii3i — BUKOPUCTOBYBATH 1[I0 CHUCTEMY BIAMOBIAHO JO BUMOT BOJOALUIBII
(dpaHmmzu B 00MiH Ha BUHaropoay» [6]. lupextriBa Komicii €C Ne 4087/88 Bu3Hauae GpaHuait3uHr
SK IOrOBip, 3a AKUM (paHuaiizep Hajae GpaHyaiizi 3a npsMy ado onocepeiKoBaHy BUHATOPOIY MPaBo
Ha BUKOPUCTaHHS (paHILM3M HA pUHKY TIEBHOTO TUITY TOBApiB i MOCIYT.

VYkpaiHchke 5k 3aKOHOJABCTBO OMEpyeE TEPMIHOM «KOMepIliiiHa KOHIECis», IKOMY MPHUCBIUYeHA
rnaBa 76 llueineHoro kogekcy YkpaiHu Ta 3akoH Ykpainu «lIpo konuecii». OTxe, 3rimHO 3
YKpaiHCBbKHUM 3aKOHOJABCTBOM JOTOBip KOMEpLiiHOI KOHUecii — Le JOroBip, 3rifHO 3 SIKUM OfAHA
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CTOpoHa (MPaBOBJIACHUK) 3000B’A3y€TbCs HAAaTH APYrild CTOPOHI (KOpUCTyBaueBi) 3a ILIATy MpaBoO
KOPUCTYBaHHs BIiAMOBIIHO A0 i1 BHUMOI KOMIUIEKCOM HAJI&KHUX LI CTOPOHI MpaB 3 METOIO
BUTOTOBJICHHS Ta (a00) MpoJIaXKy MEBHOrO BUIY TOBapy Ta (ab0) HaaaHHs mocayr [1].

OpaHuaii3uHT 32 CBOEIO CYTTIO € OJHi€I0 i3 popM cniBpoOITHULTBA MAIOro 1 BEJMKOro Oi3Hecy.
BbesymoBHO, y Takux Bunaakax € npobjieMa acMMETPUUHOCTI 3HaHb 100 NpeAMeTa JOrOBOpY, a came,
¢panmmsu [6]. 3po3ymino, mo Taka mpobiema BiICYTHS B KpaiHax 3 PO3BUHEHHUMH PUHKAMH, 1€
Maluii Ta cepelHiii Oi3Hec € BakeleM BHWIPOOOBYBaHHS HOBHMX ineil. B VYkpaini nmii gepkaBu y
HaMpsIMKY CIPUSHHS PO3BUTKY MaJOro Ta cepeqHbOro Oi3Hecy 1€ 3BOAATHCS A0 YCYHEHHs AESKHUX
Oap’epiB 1 CTBOpEHHS CIpUATIMBOrO cepenopuia. [IpoTe cig MaTH Ha yBa3i 0coOJMBI MibrU IS
nianpuemiiie. Toxk 3HOBY BHUHUKAe mpobiieMa BiICyTHOCTI (piHAaHCYBaHHS, aJpKe ICHYIOUI OOMEXEeHHs
OXOIUTIOIOTh TiJIbKM YacTUHY CYO’€KTIB Majioro Ta cepegHboro OizHecy. Tomy mouiibHO 3BepTaTH
yBary came Ha (ppaHyai3MHI K METO/ PO3BUTKY Takoro Oi3Hecy.

BucnoBku. [locunarounchk Ha BUILE3a3HA4eHe, CINiJ MiIKPECIUTH, IO B MEPCHeKTHBI Oyne
3poctath iHTerpaniss komnadiid. CBITOBUE [OCBiJ TMoOKa3ye, IO MaiOyTHE 3a MepeKeBUMHU
komnadismMu. Tomy mignpuemui OyayTh mMparHyTH 30iNbLIMTH PUHKOBY YacTKy CBOro OpeHay 3a
paxyHOK (paHUaii3uHTYy.

HeBupimeHoto 4acTHHOIO JaHOTO MHUTaHHS BCE LIE 3aJMILIAETHCS BiICYTHICTH MPOEKTIB 3MiHH
3akoHOJaBcTBa B YkpaiHi. JlowinbHUM € OOrpyHTYBaHHS TIPaBOBOI CTOPOHH OQOPMIIEHHS
(hpaHUal3MHTOBUX JOTOBOPIB Ta Mepex y WijioMy Ha 0a3i po3poOJeHHS OHOBJIEHOT HOPMATHBHO-
npaBoBoi 0asu, M0 3Moke 3a0e3MevrTH BU3HAuYeHICTh 3 JeralibHoro Ooky. BHacnminok uporo nif
CTOpiH JOroBopy OyAyTb HampaBiieHi Ha PO3BUTOK BJIACHOI CMpaBH, a, OT’KE, HA PO3BUTOK PHUHKY
KpaiHu i 3a0e3MeUYnTh BiJIMOBIIHICTh CBITOBUM TpoliecaM Tiio0aizarlii.

Ockinbkyl (paH4Yal3UHr B LIIOMY SBISIE COOOK 3HAYHY 3a CBOEK €MHICTIO YacTUHY
HAI[IOHAJILHOTO Ta CBITOBOTO PHMHKIB 1 TOMY I1HBECTHLIHHO NpWUBaOIMBHM, HEOOXITHO PO3POOHMTH
LiTiCHY CUCTeMY yMpaBlliHHs, 10 3MOke (YHKLIOHYBaTH Ha PIiBHSAX JIe€prKaBM i perioHiB Ta Oyne
BI/IMOBIJATH MEBHUM BUMOTaM Cy4aCHOTO PO3BUTKY €KOHOMIKH.

Conclusions. Summarizing the results of the research it should be noted that integration of
companies will increase in the future. World experience testifies that the future is for network
companies. Therefore, businessmen will seek to increase the market share of their brands through
franchising.

The absence of any projects of the Ukrainian legislation changes is of urgent problem
concerning the discussed issues. It makes sense to research the legal side of the franchise agreements
signing and the networks arrangement as a whole on the basis of revised legal and regulatory
framework that will provide legal certainty. As a result the actions of the parties of the contract will
aim to develop their own business and, therefore, to develop the market of the country and ensure the
compliance with globalization processes.

Since the franchise as a whole has a significant share in national and global markets and
attracts investment it is necessary to develop an integrated management system which can operate in
the governmental and regional levels and which meets certain requirements of modern economic
development.
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